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Reward Earnings Index 
Each month Reward calculates the annual 
movement in Base Pay and Total Earnings from 
data provided by its regular participants.  The 
index for September 2012, based on 408 
organisations employing half a million staff is 
below. 
 

Year on Year Movement 
 Mgmt Clerical Operative All 

Basic 
Pay 1.4 1.1 0.4 1.0 

Total 
Earnings 0.9 1.0 0.1 0.7 

 
Pay Settlements and Forecasts 
Regular participants in Croner Reward’s surveys are 
asked to supply details of their last pay settlements 
and their forecast for an increase at the next 
review.  The following table shows the latest 12 
and 4 month averages current as at September 
2012. 
 
 Average over  

last 12 months 
Average over 
last 4 months 

Settlements 2.3 2.1 

Forecasts 2.4 2.3 

 
Inflation 
The latest government inflation figures released for 
September 2012 by the Office of National 
Statistics. 
 
RPI-  2.6%  CPI–  2.2% 
 
Our most recently published surveys cover 
Charity Rewards Cost of Living 
IT Rewards  Management Rewards 
Marketing Rewards HR Rewards 
Regional R£wards for: East Anglia, London, 
Yorkshire & the North East, North West, North East 
Midlands, Severnside/South Wales and Thames 
Valley. 
 
Coming Up 
Employee Benefits Report, Directors, 
Company Car Report, Electronics 
Regional Rewards for: Northern Ireland, Scotland, 
South East, South East Midlands, South West, 
Herts/Essex and West Midlands. 
 
 
 
 
 
 
 
 
 

 
Special Offers 
 

PARTICIPANT SURVEY OFFERS YOU 
PAY 

FULL 
PRICE 

Regional Rewards for your area  £190 £380 

Charity Rewards £190  £380 

Management Rewards £190  £380 

Civil Service Rewards £375  £790 

Sales Rewards £190  £380 

Marketing Rewards £190  £380 
 
Please call Eleanor Cooper on 01785 813566 and 
quote ref: Monitor, if you want to take advantage 
of an offer. 
 
SalarySearch™ 
If you are looking to benchmark 1 role or a number 
of roles in the next 6 months then our SalarySearch 
online pay benchmarking tool may be of interest to 
you.  SalarySearch demo - here.  Please contact 
Laura Sharratt on 01785 813566 for more 
information. 
 
Job Evaluation Tool (JET) 
If you have expanded or contracted your workforce 
or are looking at the structure of all jobs within 
your organisation, then you may be interested in 
our Job Evaluation Tool.  If you require more 
information then please call Laura Sharratt on 
01785 813566. 
 
Up to the Minute Results 
The Key Findings from our most recently published 
survey follows.  This month they include findings 
from Marketing Rewards and Sales Rewards. 
 
Items from recent Croner-i updates and press 
releases follow including: 

 City bosses reel graduates in with pay 
rises 

 Croner Bites: The truth about salary 
spinners 

 Income rises wiped out by inflation 
 Unemployment is dragging down wages 

 
If you have any questions or comments about anything 

covered in this monitor, please contact our  
Customer Service Team on 01785 813566. 

 
 

 
 
 
 

Croner Reward, Reward House, 
Diamond Way, Stone Business Park, 

Stone, Staffordshire  ST15 0SD 
T: 01785 813566 

E: enquiries@wolterskluwer.co.uk 
W: www.croner-reward.co.uk 



City bosses reel graduates in 
with pay rises 

  

With shame and scandal 
surrounding the world of 

investment banking, worried city bosses 
have adopted a familiar solution to help 
lure fleeing graduates back into the 
profession — hiking up the salaries. 

Pay packets for new graduates at top 
investment banks have risen by 5% on last 
year to £45–50,000 with the intention of 
fighting the “social stigma” that is turning 
young people away from the industry. 

This follows a similar rise in salaries last 
year after rigging and money laundering 
scandals prompted ongoing reputational 
damage to the profession. As a result, 
investment banks are struggling more than 
ever to appeal to the 2500 graduates they 
usually recruit on an annual basis. 

For example, a study conducted by the 
Trendence Institute earlier this year 
revealed that banking, insurance and 
financial services, which previously ranked 
among the most wanted careers for 
graduates, are no longer even in the top 
five — with retail now emerging as a more 
popular choice. 

Jon Terry, partner at 
PricewaterhouseCoopers, said: “There is 
no doubt that ‘banker bashing’ and the 
scandals at the banks are impacting 
graduate decisions about going into the 
City. The importance of reputation seems 
to have gone up tremendously.” 

“Money isn't the only part of the equation 
for grads — they don't want to go to a 
party and say they work for a bank,” he 
continued. 

With the average graduate taking home 
£26,500 as their starter salary, top 
investment banks already offer new 
recruits 20% higher pay than other sectors. 

So could this extra financial incentive 
really pull graduates away from other 
industries and into banking — or will it only 
feed the culture of “banker bashing” and 
repel them further? 

 

Croner Bites: The truth about 
salary spinners 

Discussing pay ranks among the 
top of all social taboos — which 

is why one in three of us feel the need to 
lie about how much we earn, new research 
has found. 

According to a study by finance company 
FridayFriday.com, 31% of UK workers have 
deliberately inflated their salaries to a 
friend or family in order to appear more 
successful. 

Of this 31% of financial fibbers, 12% 
admitted to “significant” exaggerations, 
with some going as far as to double their 
earnings. 

Unsurprisingly, those most likely to brag 
about their unrealistically large pay 
packets were young earners, aged 18 to 
25, whereas those closer to retirement felt 
more secure about their salaries. 

Male workers were also chief culprits, 
being three times more likely to lie than 
women. 

A FridayFriday.com spokesperson said: 
“Among young men especially, wages have 
become an important status symbol so it is 
perhaps not surprising that when grouped 
together, the testosterone goes into 
overdrive and earnings are exaggerated.” 

Despite so many workers owning up to 
exaggerations though, more than half of 
those polled acknowledged the pay taboo, 
admitting that it was wrong to discuss 
their salary with others, and 44% said they 
would only do so with people they trusted. 

 

Income rises wiped out by 
inflation 

A new report on personal 
finance by the Office for 

National Statistics (ONS) shows that 
household incomes in the UK have fallen. 



According to Measuring National Well-
being: Personal Finance, after taking into 
account price inflation, the median income 
for a household in the UK fell from £373 
per week in 2009/10 to £359 per week in 
2010/11. Increases in inflation have 
outweighed the rise in income, with 
income buying less due to higher prices. 

  

Perhaps because of this, in April 2012, 28% 
of residents thought that their personal 
financial situation would get worse over 
the next six months, compared with 22% 
who thought it would get better. 

Head of Reward at Croner, Viv Copeland 
comments: “Given the high volume of pay 
freezes experienced across all sectors of 
the economy in the last three to four 
years, it is inevitable that pay rises would 
fall behind inflation leading many people 
to experience a sensation of being worse 
off. Some 16% of organisations 
implemented a pay freeze over the last 12 
months, down from a high of 25% in 2010. 
However, we have seen this start to 
increase again over the last quarter. 

“The challenge for many employers, 
especially small and medium-sized 
businesses, is to balance tight cost 
management with a need to recruit and 
retain the right skills to help their 
businesses grow and in some cases even to 
survive.” 

On the positive side, however, the ONS 
reports that there has been a considerable 
decrease in the number of households 
living in fuel poverty, from 6.5 million in 
1996 to 4.8 million in 2010. Also, the 
recent recession has not resulted in as 
many mortgage repossessions as previous 
recessions, even though housing fuel and 
power remains one of the largest items of 
household expenditure. 

 

Unemployment is dragging 
down wages 

Typical workers have lost an 
extra £800 in annual pay over 

recent years because unemployment has 
begun to drive down wages much more 

strongly than had previously been 
observed. 

This is the key finding of a new study for 
the independent think-tank, the Resolution 
Foundation. 

"What a drag" shows that the relationship 
between pay and unemployment shifted 
during the last decade, with wages 
becoming much more sensitive to 
unemployment from 2003. 

This meant that while a doubling of 
unemployment between 1986 and 2002 
would have been expected to depress real 
wages by 7% for someone on median 
earnings, the same rise in unemployment 
actually pushed down those wages by 12% 
between 2003 and 2010. 

According to the think-tank, the study’s 
authors, Professor Paul Gregg and 
Professor Steve Machin, were able to show 
how the effect on the pay of workers on 
low to middle earnings was significantly 
more severe than in previous recessions. 

The increase in unemployment from 4.6% 
in 2005 to 8.3% in 2011 led to a reduction 
of £2100 in the annual earnings of a full-
time worker at median pay rates. 

The same rise in unemployment in previous 
years would have reduced those earnings 
by only £1300 — a difference of £800 a 
year. 

However, both before and after 2003, the 
impact of unemployment on real wages is 
far more pronounced for low to middle 
earners than for those in the top half of 
the distribution. 

For example, while a doubling of 
unemployment would have reduced real 
wages for a typical worker by 12% between 
2003 and 2010, the effect for the lower-
paid would be 17% compared with just 11% 
for those higher up the scale. 



 

MARKETING R£WARDS - 2012-2013 
Key Findings 

Vivienne Copeland, Head of Croner Reward 
 
 

 Introduction 
 
To collect the data for this year’s Marketing R£wards, invitations to participate in the survey were e-
mailed by The Chartered Institute of Marketing to a base of 46,437 contacts comprising members 
and non-members working in marketing in the UK. 2,776 members responded.  Their data was 
checked and used in the survey.  To this substantial body of data was added appropriate and 
matching data from the Croner Reward pay databank, taken from Croner Reward’s other surveys.  
The total data analysed in the survey was 4,932 jobs from around 2,000 organisations. 
 
The data was collected in May and June 2012 and the survey published in September 2012. 

 

 Sample Profile 
 
45% in London and the South East 
57% in private sector 
45% working in organisations of over £50m turnover 
68% female 
32% male 
 
 

 Pay Increases and Forecasts 
 
Pay increases for marketing professionals averaged 2.5% slightly ahead of the national average of 
2.3% over the same period. 
 
The average increase for marketing professionals in this survey is 2.5%, less than the 3% forecast in 
last year’s survey.  22% of marketers received no increase at all last year, down from 26% in the 
previous survey.  47% of public sector workers had a pay freeze and of those that had a rise, the 
average was 3%.  In the voluntary sector, 37% had a pay freeze and the average rise for those who 
had one was 3%.  89% of marketers in manufacturing had a rise which also averaged 3%.  In the 
private service sector 82% of marketers enjoyed a pay rise which averaged 4%. 
 



Settlements and Forecasts by
Croner Reward Rank

0.0 0.5 1.0 1.5 2.0 2.5 3.0 3.5 4.0 4.5

All Jobs

Graduate/Supervisor

Junior Manager Rank 4

Middle Manager Rank 3

Senior Manager Rank 2

Head of Function Rank 1

Director Rank 0

Forecast Settlement

 
Although the average increase was 2.5%, 18% of marketers received an increase of between 4% 
and 6%, and two thirds of respondents are forecasting a 2% to 5% pay award next year.  The overall 
forecast for marketing professionals for pay awards in the coming 12 months is 3%.  One in eight is 
forecasting a 10% pay rise next year. 

 

 
 Regional Variations 

 

There is a 16% pay gap between marketing managers in the North East and the Eastern Counties. 

Regional Variations -
Senior Marketing Manager
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A middle ranking marketing manager in the South East, West Midlands, London and the Eastern Counties is 
paid on average £35,000 compared with £37,000 in the North West, £36,650 in the South West and £36,500 in 
Scotland. 

 

 



 Bonus Payments 
 
Heads of marketing and junior managers receive bonuses slightly higher than last year. 
 
37% of Directors received a bonus compared with 40% last year, and the average amount has 
dropped to 13% of salary (£10,000) compared with 16% of salary (£11,310) last year. 
 
For senior and middle managers, the amount of bonus has dropped slightly and so has the 
proportion of marketing professionals who receive a bonus.  However, 44% of heads of marketing 
are typically receiving a bonus averaging £7105, compared with 42% of them last year who received 
a bonus averaging £7000.  The average bonus for graduates/supervisor level has risen from £1000 
last year to £1500 this year. 
 
In general, the more senior the job, the greater likelihood that a bonus will be paid and the higher the 
value of the bonus as a percentage of basic pay. 
 
The amount of bonus now represents an average of 9% of pay in addition to basic (the same as last 
year). 
 

 

BONUS PAYMENTS BY RANK 
LAST YEAR'S ANNUAL PAYMENTS 

 
Rank Job Level Median Bonus 

Received 
£ 

% of Sample 
with Bonus 

% of 
Basic 

Max Bonus 
Potential 

£ 
      

0 Director 10000 37 13 15500 
1 Head of Marketing 7105 44 12 8677 
2 Senior Manager 4900 36 11 5000 
3 Middle Manager 2700 29 8 3500 
4 Junior Manager 1750 25 6 2000 
5 Graduate/Supervisor 1500 23 6 2500 
All  3000 29 9 4000 
 
The average marketer is typically receiving around three quarters of their potential bonus (up from 
two thirds last year). 
 
 
 

 Benefits 
 
50% of marketing professionals receive private health insurance, and 26% are covered by 
employers’ long term disability insurance.  68% of marketers are in a company pension scheme, of 
these 26% still enjoy the benefits of a final salary scheme, and three quarters are in a money 
purchase or group personal pension scheme.  The typical employee contribution is 5% and the 
majority contribute 3% to 6%.  Typical employer contributions are 1% to 6%. 

 
 
 
 
 
 



 

Croner Reward 
Sales R£wards Survey - 2012/2013 

Summary of Results 
 

 Introduction 
 
The data for this survey has been collected as part of Croner Reward’s regional surveys conducted 
throughout the year all over the UK.  The total data analysed in the survey was 2594 jobs from 
around 462 organisations. 
 
The data was collected between March and May 2012 and the survey was published in 
September 2012. 

 
 

 Pay Increases and Forecasts 
 
Across the board increases for Sales professionals averaged 2.5% over the last year. 
 
The forecast for pay awards for Sales professionals in the coming year is 3.0%. 
 
Earnings for Junior Managers have risen by 3.2% and for Sales Representatives by 6.9%. 
 
 
 

 Sales Pay Compared 
 
Average pay for Sales professionals is as much as 7.5% above the ‘All Functions’ average. 
 
Pay for Sales professionals is ahead of other functions such as Marketing, Finance and HR from 
Head of Function to Junior Manager level. 
 

 

ANNUAL BASIC PAY 
 
Croner 
Reward 
Rank 

Job Level Sales 
 

£ pa 

All Functions
£ pa 

Comparison 
 

% 

Marketing 
 

£ pa 

Finance 
 

£ pa 

HR 
 

£ pa 

1 Head of 
Function 59946 58604 +2.3 57802 60817 57000 

2 Senior 
Manager 48985 46361 +5.7 45000 46361 44432 

3 Middle 
Manager 39010 37538 +3.9 35500 37920 36756 

4 Junior 
Manager 33000 30695 +7.5 28500 31447 30000 

5 Supervisor/ 
Sales Rep 25857 25500 +1.4 24708 25305 25000 

 
 
 
 
 
 



 Bonus Payments 
 
This year’s survey shows bonuses for sales professionals have remained in line with last 
year, except at Middle Manager level, where they have dropped. 
 
Bonuses for Middle Managers have dropped to an average value of £3,700 compared with £4,709 
last year. Bonuses for other grades, have remained at similar levels to last year. 
 

 
BONUS PAYMENTS BY RANK LAST YEAR'S ANNUAL PAYMENTS 

 
Rank Job Level Median 

£ 
 

% of Sample 
with Bonus 

% of Basic 

0 Director 16000 41 20 

1 Head of Function 10000 37 17 

2 Senior Manager 6854 37 14 

3 Middle Manager 3700 29 10 

4 Junior Manager 3300 25 10 

5 Supervisor/Sales Rep 2000 32 8 
 
 
 

 Pay Comparisons for Regional Sales Manager (Rank 3) 
 
Pay in London is 4% higher than the National Average. 
 
A Reward Rank 3 in Sales – which includes Regional Sales Managers – can expect to earn around 
£40,596 in London which is 4% above the National Average.  Also above the average are North West 
at £41,155 and South East at £39,118.  Regional Sales Managers in other areas are paid between 
1% and 8% below the national average. 
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